








EQUIPMENT SELECTION INTERFACE
Choosing the rig!’nt cc]uipmcnt isa very important

issue for us here at Comtec. Our Pl’\i iosophy is to
offer equiPmcnt Picces with the best Per{:ormance
qualitg and c{:Ficicncg for your carwash so that

your wash will run 5mooth|5 and be as trouble free

as Possible.

Comtec does not believe in usingjust one manufac-
turer for your entire carwash equipmcnt order, like
some of our comPcE:itorB. Because we believe that
although some manufacturers offer some grca’c
Picccs of cquipmcnt, not i of their ccluipmcnt may
be as reliable. S0 we Pfck and choose based upon
our twent5~Pius years of exPericnce worl(ing with
many different kcg Picccs of cquipmcnt froma
variety of manufacturers.

An average carwash in our marketpiacc toclag will
consist of aPProﬁmatdg four self-serve 5395, and
one or two automatic bags. By oFFcring your
customers an automatic bag as well as the self-
serve bags, you will attract a greater Portion of the

carwash market.

CARWASH USAGE

! Automatic Bay D Self-Serve Bay
h Tunnel & Full Service D Home VWash & Other

Since aPProxima’cclg two-thirds of all residents who
wash their cars will use their ncigl’uborhood car-
wash, we feel itis an imPortant issue for any
Potcntial owner to choose the best equipment, that
does the best clcaningjob. Most carwash users will
goto their local investor owned carwash because
t]'rey can count on getting their car cleaner than at

their local gas/ convenience store carwash.

Througl'\out the Rockg Mountain area, a touch-
less automatic is the most wic]ely desired choice.
These units use a touch-free hig]'w pressure spray
to clean the car, instead of touch ing the car's
surface with brushes. We offer both tgpcs of
automatics, but our belief is in the touch-less

because of the minimum stress on the cars Paint

and finish.

There are many manufacturers and brands of
automatic carwashes, and it may be a little over-
whcimingto have to decide onjust one machine.
But first, you must decide what you would like out
ofa carwash, a "wish list" of sorts. E)ring your ideas
to us so that we can heIP you match up your list

with the machines that are currcntlg on the market.

Your automatic choice is on[g the first of many
Picccs of ccluiprncnt you will need for your wash.
We have the e.xPcrtisc to helP you choose the
appropriatc cqumecnt Picccs for your carwash

size, market and location.

Since Comtec's bcgjnning, we've alwags believed in
Customer Service as a 1«:9 element to our success.
Sowe've Promiscd to be there for our customers,
when thcg need us. That's w[ng our Service
Technicians are available, Monclag t]ﬁrougb Friclag
from 8:00 a.m. to 5:00 p-m.

But of course, we realize that this is the “real
wor]c[“, and carwash Prob!cms don't always happcn
on a schedule, so we've also established a 24 hour,
7clag a week voice mail system that is ciigita“g
monitored. Once a customer leaves us a voice mail
message after ]':ours, the sHstem will automatica"g
page the Service Technician on cluty‘

You can feel confident that Comtec will not onlg
SUPPlH and install your cquipmcn’c, but that we are
also available to you after you open your carwash,
so that if you do cxPcricnc,c any Probicms ~ we will

bcjust a P]"IOI"IC ca” awag.



ARCHITECTURAL INTERFACE
An architect Pcr‘Forms the task of many Profcssionals,

inciuding c:lcsigwr, artist, Projcct manager, and con-
struction suPervisor.

Your architect will be rcsPonsiHc for the overall dcsign
of your carwash and for the way the bui|c|ing relates to

the surroundi ngenvironment.

It takes a great deal of talent and Pr‘ccision tocreate a
carwash clesign that will blend your needs and wishes,
utilize the bui[cling materials available 5Peci{:ica|f5 in the
area, blend your dcsign 5camlcss|3 with the surrounding
harclscape and Ianclscape, all while keePingwithin your

financial realities.

At Comtec, we also feel it is very irnPorI:ant to work with
an architect that understands spccifica"y howa
carwash desi Zn needs to work. Because the overall
Iayout of your carwash dcsign will ensure the most
efficient set-up and eliminate any mzz_njor mechanical

PFO}D!CITIS.

The architects that Comtec works with are licensed in
over 20 states, and most have many years cxPerience
spccir'icaﬂg c[csigling

carwas[ncs.

Your architect will also serve as a coordinator on your
Prcject to ensure that all aspects of the structure blend
togc’chcr to form a plcasing rc|ations|‘:ip. This coordi-
nating will also include worlcing togcthcr with you, the
contractor, and a multitude of engjneering firms that

may also be working on your carwash Prczjcct.

Your architect will work for you throughout the Prc_)jcct
construction to ensure that all drawings and details are

adhered to.

Tlncy will also be rcsPonsiblc for Pcrioc[ic mectings with
the city for review of the Plans, and make any requirecl
changcs that the citg may rccluest The city will occa-

5iona"5 rcquirc certain lanclscaPing features, or certain

Iighting and noise restriction rcquiremcnts based upon
the citﬂ and countg that you are buiidin‘g n.

Your architect will take these rcquircmcnts and make

any necessary revisions to your carwash drawings.
Since we know that the architect will PL"-‘H such an

intcg’a| part in your carwash Prcject, we will hclp youto

choose one wise|9.

*Examplc Drawing
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CONSTRUCTION INTERFACE

Your architect and your contractor will be workfng
very closelg together to ensure that your carwash is
built to your sPcciFications.

As we've mentioned before, Comtec feels it is
cxtrcmc|3 important work with Proﬁ:ssionals who
have spcchcic carwash cxpericncc. This is true not
oniﬂ for the architect you choose 3 but the contrac-

tor as well.

Our contractors have over 20 years of combined
cxPcricncc and have constructed over 300 car-

wasl-xes, and are steaclfast ancl ciePencIaHe.

Your contractor will be rcsPonsiblc for getting the
aPProPriatc sub-contracted Pro{:cssionals on your
job to build and detail your carwash cxactiy to the
architect's specifications.

Once your Prc_:jcct has broken grounc], you will see
your vacant piece of g’ound become a very busg
construction site sccrning,ly ovcmig}'nt. All types of
construction cqufpmcnt, dirt movers, dfggcrs, block
and brick iayers, Ianclscaping Pro{:essionals, Piumb-
ing and electrical technicians, buiiding insPcctorS,
and of course, the architect, will all be coming and

going ona claily basis.

Your contractor is rcsPonsible for schecluling and
coorclinating ona dailg basis, everyone that shows

up on your Prcjcct site location.

Your contractor will also Pu!l the necessary Pcrmits
for gourjob and will Pcrioc{ica"g meet with the rest of
your team to kccp cvcrgtl'iing moving a|ong

smooth IH'

In each case, your carwash will be clcslgncd spcciﬁ-
ca”y for you bg your architect. However, certain
spcchcications are standard, such as the size of your

carwash bags, which will be as follows.

* Self-Serve Bay Size
- 16 Feet Wide
- 25 Feet Long

* Automatic ﬁag Size
- 16 Feet Wide
-38to 42 Feet Long

) Equipmcmt Room
~12 to 18 Feet Wide

~25to 40 Feet Long

FAQ's

Q: How much is a "water tap" for my
carwash location?

Q: What size is the average equipment
room?

Q: Why is it better to build a new
carwash, rather than buy an existing
carwash?

Q: How fast do the drainage pits in the
bays fill up, and how will | empty them?



LOAN ASSISTANCE

Our streamlined financial contacts will assist you with

the prcparation of a Pro{:cssiona! business Piant

Your business Pian will allow you to Propcriy bcgin
ncgotiations with financial institutions in order to
obtain Financing for your carwash and will include the

Fo"owing:

.Proiec‘lSummBrY i i il
. B;::;::?ion i? . F\nancia\ Review
i Location Analysis E!:?B - ﬁ:]:g:mn
I « acility pAnalysi® E[fa P

.Managﬁf“a“lp‘an E%! S

« Market Overvie¥

P

The business Pian may also include suPPorting
documents such as Management Resumes,
Dcmog’api‘zics, Hard Cost Contracts, Facilitg &
E.cluipmcnt Anafgsis, and any other Pcr’cincnt
documentation.

Once you have all the documentation rccluirccl, you
will ]::cgin scarcl'ningi:or a financial institution that can
]m:ip you with your business loan. Over the years, we
have worked with a variety of high—;:)roﬁlc financial
institutions and would be i‘lappg to match you with
one that would have the abilitg to meet all of your
financial needs.

Estimated Building Costs

(Typical 4+2 Bay - in Thousands of $)

B ARCHIECT [] SELF-SERVE BAY
| BULDING Il AutoBAY
[ mscewaneous [l LanD

2000 |

1500 |

1000

0 . _— S—

Minimum $ Maximum $

Our financial contacts may also have the abi|it5 to
assist our customers with fi ncling the most comPcti-
tive f:inancing oPtions. This may allow youto be pre-
quaiiﬁed, and introduce you to the rates and terms

you can cxPcct.

In the "f)ui|c|ing Costs” chart we used a tHPic,al sized
carwash as an cxamp|c. With 4 self-serve bags and2
automatic bags (the equiprnent room must also be
included as an extra bag) this chart will gjve you an
idea of what size of financial investment will be
required of you.

The costs estimated in this chart include all e!cctrical,
Plumbing and site work. The architect costs include

stampcd P|an5 including all mechanical, electrical and
structural, but do not include any civil engjneering or
surveying report costs.

i you would liketo A
figurc your own | u
estimates based on

00,000
" ] Land - $350,000 fo $500.
a cllFFerent size oF

iding-  $85,000 1o $100,000
carwash, the Buiding (per boy)
breakdown is as E e

D aic $125,00010 §175,000
follows. (Remem- Lo

, 2 430,000 to $40,000
ber to include the saions (per bay)

:‘?::E?Cnt rooSs Architecture - $2,50? pT:rS't;;‘?],%OO
(rememiber to include the
equipment room as d bay)
There will be |
additional costs - —
that arise which are

not included here because thcg will vary clcpcnding
on where your carwash site is located, such as water
and sewer tap costs. Or additional equiPment that
may be rcquirccE bg the city of your spcci{:ic site

location, such as a water reclaim system.

chp in mind that all carwash Pro'cd:s have great
variables, and the charts created here are oan to be
used as a reference.
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